Copyrights. Code (Red)
Graphic Arts Content Piracy Report (January 2008)

Thisisan extensivereport highlighting the infringement of electronic graphic
artscontent (clip art illustrations, design templates, logos/symbols, cartoons, and
animations) wor ldwide as of the end of 2007. The problem hasreached epidemic
proportionsand the Copyrights. Code (Red) campaign hopesto turn thistide

This Report is authored by Imageline, Inc., of Ashland, Virginia.
Imageline has been fighting to combat Internet and CD/DVD digital
piracy for over fifteen (15) years. Due to the expanded use of broadband
Internet connections and extremely weak and inconsi stent enforcement of
copyright laws, both domestically and internationally, the war on piracy
has reached the epidemic stage as we enter into 2008. In more than half
theworld, there are 7 to 9 stolen copies of copyrighted digital property
used for each one properly licensed. These numbers are truly outrageous!

We now are facing a Copyright Infringement Epidemic of enormous
significance and consequences to both the financial well-being, and
physical security, of the United States and other countries who produce
original copyrighted material as well. Copyrights. Code Red intends to
help put a stop to the growth of this piracy epidemic ... while at the same
time contributing to the Global Relief Fund to provide emergency aid
and investment capital for the innocent victims of AIDS, Malaria,
Tuberculos s, and starvation in the country of Africa. We need help!

Please help us show these digital “ Pirates’ that we can both make a
difference in the safety and confidence of using the Internet, AND, at the
same time, make a difference to those people who aren’t yet able to
benefit from the expanding influence of the Internet around the world.

Thank you for listening. Thisis a noble cause on both sides of the
equation. The only people who lose are those who steal other people's
property and claimthey didn’t know any better. That’s not the way | was
taught ... and | certainly hope you feel the same way. George P. Riddick,
I11, Chairman/CEO, Imageline, Inc. P.O. Box 6275, Ashland, VA 23005

These infringements have reached epidemic proportions... sometimes as high as
95% of all copyrighted graphic arts content found on the Internet ... which make
thistype of digital piracy as serious, if not mor e so, than the better known
examples of music, television shows, and movies we haveall read and heard so
much about in recent months. Unlike some of the other copyright intensive
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industries, the graphic artsindustry is by and large made up of creative
individuals and small companies, just like Imageline, that can ill-afford to have
the bulk of their hard earned work stolen out from under them.

Theweb siteslisted in thisCopyrights. Code (Red) Graphic Arts Content Piracy
Report have either displayed, downloaded, distributed, promoted, or modified

I mageline copyright-registered clip art illustrations, design templates, cartoons,
logos/symbols, and/or animations in the quantitiesindicated below.

Many have also infringed the graphic arts content owned by Disney, War ner
Brothers, Major League Baseball, the NFL, the NCAA, the NBA, and others.

Those companiesor individualswith a double asterisk (**) besidetheir name are
repeat offendersand wer e officially warned of their infringement activities, yet
decided to continue with their unlawful behavior, apparently in hopesno one would
ever hold them accountable. Sorry, Pirates, those times are gone forever.

Companies highlighted in Green have reached settlements with |mageline, removed
or licensed the pirated artwork, and/or their names have been redacted. Companies
listed in Red havereceived official infringement naotification(s) from Imageline, or
their Internet Service Provider, and negotiationsor litigation activitiesare currently
being reviewed or are underway. Companieslisted in Black or Blue have been found
to be, or have been reported as, infringing, yet the extent of these activitiesare
currently under further research, investigation, documentation, and review.

Customersof all of these companies are encour aged to contact the listed companies
immediately (or contact Imageline directly, if the companiesrefuse to give you honest
answer sand acceptable resolutionsto these issues) to assure you that the digital
artwork you downloaded from these web sites, or copied from their infringing
CDs/DVDs, is properly licensed for your display and further usage. In some limited
cases, “Fair Use’ laws do providethe use of copyrighted material for educational
resear ch, commentary, parody, and other purposes. Please consult your own
copyright knowledgeable attorney if you are unsure about your rightsto use the
digital artwork you have downloaded or copied.

Ongoing research isunderway on many of the below listed web sites, astheir

displayed and downloaded images change frequently. Certain confidential
information has been redacted from thisPiracy Report for public web site display.
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If any of these listed web site operator s have claimed that their digital products,
Images, or servicesare, or were, somehow provided from resourcesor materialsin
the “Public Domain”, it is highly recommended that you or your attorneysask these
web site and product publishersto provide you documented proof of these claims.

Imageline electronic graphic arts content is produced originally as vector artwork,
using a sophisticated, proprietary, and lengthy design and production process
developed by Imageline over the past 18 years. Copyright Management | nformation
(CMI) and other Identification Codes are embedded in the Imageline vector art files
which accompany each vector image. Unfortunately, these CMIsand other copyright
identification codes are often stripped away from the individual Imageline images
when the artwork is pirated, converted to other file formats, displayed on the

Inter net, combined with non-Imageline artwork, or otherwise unlawfully modified.

Consequently, the infringement identification process can be very arduous and time
consuming. Imageline tries to thoroughly investigate suspected infringing web sitesa
minimum of three (3) times to assureitsinfringement identifications, verifications,
and documentation are all asaccurate as possible. On occasion, an image can be
misidentified. Technical problems can also cause verifications to be more complex.

NOTE: If any imageispresented to you asinfringing, and you have any reason,
whatsoever, to disputeany of our claims, please contact our licensing, verification,
and compliance department immediately at licensing@imageline2.com .

I mageline developed much of the original high quality digital artwork for the |IBM
PC platform in the early 1980s and has never oncein 25 years been accused of
infringing anyone else'sartwork, nor have we pursued damage claimsfor any
artwork that was not 100% verified as being owned exclusively by Imageline, or
Imageline affiliates, and isregistered properly with the U.S. Copyright Office.

Wearevery proud of thisrecord and can assure you we will do our best to be asfair
and under standing as we possibly can under these circumstancesin our discussions
and/or negotiations with you to resolve these disputes as quickly as possible.

Once weinform you of the infringements on your web siteor in your products, the
ball isin your court. Please do theright thing for your customers. Don’t put them in a
position that they, too, can be caught and held liable for copyright infringement. That
simply isnot thefair, right, or just thing for you to do. Consult areputable attor ney.

CONFIDENTIAL



Verified Infringements
December 2007

Company Website(s) Country Market Images Users Ads Products Contact

CH (Christian Websites) — These websites usually contain numerous Christianrelated sections, such as
“missions’, “songs’, “graphics’, “fellowships’, “relationships’, and “news’. Some require membership
fees, some license the use of the graphic images on their sites, and some give the digital artwork away
“free”’ to promote or advertise other products and services. Websites focusing on other non-Christian
religions will be added to other sections of this Report as appropriate.

1. www.crossdaily.com** Uus CH 52 34,466 Edward Atzinger
2. WWW.Crossmap.com us CH 30 28,455 Jessica Yu
3. Www.crossmap.co.uk UK CH 26 JessicaYu
4. www.crossmap.kr KR CH 12 JessicaYu
5. www.faithclipart.com us CH 17 Jm Williams
6. www.praize.com CA CH 11 Robbie Davidson
7. www.kirkerne.dk DK CH 34

8. www.higherpraise.com CA CH 4 Linda Gold
9. www.watton.co.uk UK CH 8 lan Bruce
10. www.christiantoday.com UK CH 30 Andrew Clark
11. www.churchserve.com us CH 6 Keith Taylor
12. www.KCM.co.kr KR CH 30

13. www.christiansunite.com CA CH 15 Pat/Operator
14. www.aaaaaaaaaaaaa.com us CH 8 RESOLVED
15. www.bbbbbbbbbbb.com US CH 12 RESOLVED
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IM (IM Sl/Broadcaster .com) — These companies/websites relate to the ongoing and historical disputes
with IMSI of Novato, California. Recently, IMSI merged with a company in Los Angeles (Access Media),
changed its corporate name to Broadcaster, Inc., and liquidated most of its various software-related assets.
Broadcaster is participating in the new “social networking” arena where customer-supplied videos are
uploaded and shared. Broadcaster was recently involved in an intellectual property (IP) dispute with News
Corp (Fox) over its parody on the Simpsons. The below listed web sites have either been involved with
infringing products or digital images supplied by IMSI or are currently under investigation as to their role
in recently identified infringing activities related in some way to IM Sl/Broadcaster by Imageline.

16. www.H2soft.co.jp (Rock) **  JP IM 20*

17. www.broadcaster.com us IM
18. www.valusoft.com us M
19. www.focusmultimedia.co.uk ** UK M
20. www.sybex.de ** DE IM
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21. www.mindscape.fr ** FR M

22. www.officeworks.com us IM
23. www.imsidesign.com us IM
24. [REDACTED] us IM
25. www.amazon.de** DE M
26. www.barnesandNoble.com us IM
27. www.webmaster-shop.de DE IM
28. www.campustech.com us IM
29. www.buchshop100.de DE IM
30. www.amazon.fr ** FR IM
31. www.amazon.co.uk UK IM
32. www.dtpEntertainment.com DE M
33 . www.buhl.de DE IM
34. WWW.CCCCCCCCCCCC.com us M RESOLVED
35. www.88888888888.com us IM RESOLVED
36. www.77777777777.com us IM RESOLVED
37. www.66666666666.com IS IM RESOLVED
38. www.55555555555.com BR IM RESOLVED
39. www.44444444444.com CA IM RESOLVED
40. www.33333333333.com CA [IM RESOLVED
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PD (Public Domain) — By far the most damaging distribution of Imageline graphic arts content is by
those companies who claim the Imageline artwork is in the “Public Domain” (PD). Copyright protection
in the United States lasts for the lifetime of the creator, plus 70 years, and modern newly developed
images donated to the “Public Domain” are few and far between. Submission to the Public Domain
involves a complicated process. Most color clipart, modern designs, computer templates, and computer-
based animations are NOT part of the Public Domain. Participants who claim they are do not understand
the risks of “willful blindness’, or are simply hoping they will never be caught. PD fraud is a very serious
problem today, due in large part to the success of the Internet.

41. www.wpclipart.com** us PD 559  Fxxkkx Yes Paul Sherman
42. www.windowsmarketplace.com US PD 559 13,446 Steve Ballmer
43. www.download.com(CNET) US PD 559 13,459 Alan Sherman
44, www.zdnet.com (CNET) US PD 559 3,800 Alan Sherman
45, www.cnet.com us PD 559 Alan Sherman
46. www.freshmeat.com us PD 559 33,567

47. www.versiontracker.com us PD 559 622 Alan Sherman
48. www.icewalkers.com us PD 559

49. www.filehungry.com us PD 559 183

50. www.freewarehome.com us PD 559

51. www.softonic.com us PD 559 56

52. www.framasoft.net us PD 559 6,522

53. www.fredlists.org usS PD 559

54. www.girlistic.com us PD 3
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55. www.compete.com us
56. www.unixcoder.org us
57. www.baixaki.ig.com.br ** BR
58. www.download.bg** BG
59. www.softbull.com us
60. www.ziggi.com.br BR
61. www.uptodown.com** us
62. www.del.icio.us us
63. www.techrepublic.com (CNET) US
64. www.opensoft.nnov.ru RU
65. www.gnomefiles.org us
66. www.clubpenguinchat.biz us
67. www.netfotograf.com TK
68. www.ethicalpublicdomain.org US
69. www.maisd.com (Michigan) us
70. www.pcbypaul.com us
71. www.ebay.com (Softwaredless) US
72. www.youlicit.com us
73. www.yukleyin.com us
74. www.imaginigratuite.ro RO
75. www.webhamster.punt.nl NL
76. www.school-clip-art.com usS
77. www.boxsoftware.net us
78. www.tony.sdv.br (Adobe) BR
79. www.shambles.net us
80. www.hotfreebies4U.com us
81. www.lockergnome.com us
82. www.en.wikipedia.org EN
83. www.all4you.dk DK
84. www.kaboodle.com us
85. www.linuxcenter.ru RU
86. www.didac-pro.de DE
87. www.easylinux.de DE
88. www.linuxformat.ru RU
89. www.opensource-dvd.de DE
90. www.blogactual.com us
91. www.altlinux.com RU
92. www.ziggi.com.br BR
93. www.blog.educastur.es ES
94. www.cnet.de DE
95. www.associatedcontent.com us
96. www.ma.gnolia.com us
97. www.rlworkman.net (abiclipart) US
98, www.uclass.in IN
99. www.mister-wong.de DE
100. www.oss nhetonderwijs.nl NL
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101. www.lhiving.com us PD 559

102. www.rss.allblog.net us PD 559
103. www.memori.ru RU PD 559
104. www.shenandoah.k12.va.us us PD *
105. www.ifood.tv us PD *
106. www.zdnet.co.uk UK PD 559 Alan Sherman
107. www.plone.jcu.edu.au AU PD *
108. www.alresources.wetpaint.com US PD 559
109. www.digi.no NO PD 559
110. www.openoffice.org us PD 559
111. www.netties.be BE PD *
112. www.proteacher.net us PD *
113. www.tiho.hannover.de DE PD 559
114. www.mediamob.co.kr KR PD 559
115. www.jura.ch CH PD 559
116. www.educa.ch CH PD 559
117. www.clgriou85.ac-nantes,fr  FR PD 559
118. www.aiutamici.com us PD 559
119. www.bepixeld.de DE PD 559
120. www.chrissinerantzi.co.uk UK PD 559
121. www.wikikids.nl NL PD 559
122. www.magusi ne.net usS PD 559
123. www.cnet.de DE PD 559 Alan Sherman
124. www.educarex.es ES PD 559
*

125. www.carrefour-education.qu.ca CA PD
126. www.a ecole.educ.cq86.fr FR PD *

127. www.gilles-jobin.org CA PD 559
128. www.hadash-hot.co.il IL PD 559
129. www.writing.com (Microsoft) US  PD *
130. www.getty.edu us PD *
131. www.marsacademy.com us PD *
132. www.mobilfish.com us PD *
133. www.sitepronews.com us PD *
134. www.yesitsfree.co.uk us PD 559 Yes
135. www.ibiblio.org** US PD 559 HokK kK
136. www.gimphelp.org us PD *
137. www.gnomefiles.org us PD *
138. www.intellititools.com us PD *
*

139. www.image-search.yahoo.co.jn JN PD

ED (Education) — this section includes K thru 12 public school websites (only those freely distributing
clipart and other images), college and university websites, as well as companies supplying products and
services exclusively to the education markets. Thisis avery important market in the fight against piracy
over the Internet as these are the ones teaching the children of the world “right” from “wrong”.
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140. www.ahs.dsd.k12.ut.us (Utah) US ED 325+

141. www.mcpasd.k12.wi.us usS ED 412+

142. www.wiscasset.k12.me.us us ED 258+

143. www.jach.hawaii.edu us ED 8

144. www.teacherfiles.com us ED 50 Tom Tamarazak
145. [REDACTED] Us ED 1

146. www.school-clip-art.com us ED 5

147. www.eduhound.com(ACFE) US ED 12

148. www.theteachersguide.com Us ED 3

149. www.teachnet.com us ED ?

150. www.theoldeducator.com us ED 4

151. www.forteach.net (FreeF) Uus ED 45 Yes

152. www.pvmsec.info (military) US  ED 10

153. www.kmcu.kansas.edu us ED 185+

154. www.ddddddddddd.com Us ED 65 RESOLVED
155. www.shermanisd.net us ED 3

156. www. ffffffffffffffff.com UsS ED 16 RESOLVED
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AC (Applied Content) — these websites/companies apply Imageline artwork to the other products and
services they perform or sell (i.e. picture frames, plagues, coffee mugs, trophies, greeting cards, signs,
posters, etc., etc.). No licensing agreement ever executed by Imageline granted permission to use our
proprietary images in this fashion without a payment of aroyalty back to Imageline and a specific written
agreement between the parties.

157. www.fundraw.com Us AC 349

158. www.plaguemaker.com us AC 80 Kyle XXXX
159. www.youngbloode.com uUus AC 26

160. www.dollarstretcher.com Uus AC 3

161. www.politicalsignsamericacomUS  AC 5 ok k ok
162. www.1stframe.com us AC 24

163. www76.blibs.com (Lunapic) US AC 504 Dan deVitry
164. www.bridalassociation.com (*) US  AC 12 Kyle Brown
165. www.ggggggggggggg.com us AC 42 RESOLVED
166. www.rkwebdsign.com uUus AC 225

167. www.animationlibrary.com** US  AC 32

168. www.hhhhhhhhhhhhh.com US AC 16 RESOLVED
169. www.iiiiiiiiiiiiiiiiiiiiiii.com CA AC 26 RESOLVED

ER R R R e R R b ke e e R R b o e R R ok e R R R R e e e b b e R R Rk ke e e

FR (Freeclip art) — The Internet has shifted to an advertising supported business model (much like
television) in recent years due in large part to the phenomenal success achieved by Google and others over
the past few years (Google made over a billion dollars in profit from these “web ads’ alone in the first
quarter of 2007). More and more companies are giving away content and other products and services
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simply to attract more visitors to their websites. When ads displayed on the web site are “ clicked on”, the
website owner is paid a percentage of the advertising revenues from the company/agency maraging the
advertising inventory. Unfortunately, a large percentage of these website owners do not have permission
to post or give away much of the content on their sites. The following infringing sites, promoting “free’
clipart, “free” graphic arts content, and/or “Public Domain” digital artwork, are based in North America:

170. www.freefever.com** us FR 45 Yes ok ok kK
171. www.freeclipartnow.com us FR 7 Yes

172. www.kamsart.com ** us FR 325 Yes

173. www.1clipart.com** us FR 6 Yes

174. www.free-clipart.net CA FR 51 Yes ok kk ok
175. www.free-graphics.com us FR 25 Yes

176. www.allfree-clipart.com CA FR 22 Yes

177. www.artfavor.com us FR 38 Yes

178. www.hotfreeclipart.com us FR 40 Yes

179. www.flamingtext.co us FR 13 Yes

180. www.free-clipart-archive.com CA FR 32 7625 Yes ok ok kK
181. www.us.gifs.tv us FR 17 Yes

182. www.hotfreegraphics.com us FR 1 Yes

183. www.webplaces.com us FR 10 Yes

184. www.wisegorilla.com us FR 44 Yes

185. www.horton-szar.net us FR 6

186. www.free-clipart-pictures.net  US FR 2

187. www.clipart-graphics.net us FR 3

188. www.bestclipartgallery.com US  FR 5

189. www.theclipartsite.com us FR 1

190. www.ace-clipart.com us FR 4

191. www.pureclipart.com us FR 4

192. www.grsites.com** CA FR 5

193. www.coolholidaygraphics.com US FR 5*

194. www.designedtoat.com** us FR 10
195. www.webmastercourse.com  US FR 9
196. www.twoheartsdesign.com us FR 4
197. www.taterhollow.com us FR 3
198. www.hindilyrix.com us FR 1
199. www.cliparts.gifs.tv us FR *
200. www.allprosoftware.net us FR 3
201. www.bestgraph.com us FR *
202. www.glitter-graphics.com us FR 1
203. www.free-clip-art.com us FR * %
204. www.halloweentclipart.com  US FR *
205. www.hellasmultimediacom US  FR 14 Georgos Manalos
206. www.ribbonrail.com us FR 1
207. www.coolarchive.com ** us FR 9
208. www.christmasgifts.com us FR *
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209. www.cool est-holidays.comt
210. www.caslt.org

211. www.icesk8.com**

212. www.gymclip.com

213. www.butterflywebsite.com
214. www.vectorportal.com

215. www.free-clip-images.com
216. www.arthursclipart.com
217. www.designsbyelizabeth.com
218. www.321clipart.com**
219. www.virtualhorses.com
220. www.telephoneart.com

221. www.fortunecity.com

222. www.geocities.com**

223. www.best-of-web.com

224. www.gfsworld.org

225. www.webshots.com

226. www.home4christmas.com
227. www.lasertone.net

228. www.hizcom.com

229. www.clker.com

300. www.clipartguide.com **
301. www.clipart4you.com

302. www.dingbatdepot.com
303. www.lucylearns.com

304. www.clipartreview.com
305. www.alfy.com

306. www.cyberbreezes.com
307. www.myspaceacademy.com
308. www.usimprints.com
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IF (International Free Clipart) — The websites in this category are hosted in countries other than the
U.S. and Canada. While many of these companies are parties to the WIPO and Berne conventions and
give lip service to the protection of intellectual property rights, the redlity is that they often have an
economic incentive to turn their back on infringing actives. Sometimes, suitable laws are on the books but
they are often not enforced. Piracy rates of over 80% still exist in counties such as China, Russia, and
Indonesia. Illustrations are truly one of the few “world’s common denominators’ and are thus infringed
regularly and systematically. Often, piracy companies locate their hosting facilities abroad to take
advantage of the loopholes in worldwide IP law and/or enforcement.

309. www.clipartarchiv.de **
310. www.allinfo-about.co.uk **
311. www.webweaver.nu

312. www.arkaresim.com

DE
UK
NU
TU

IF
IF
IF
IF

285
30
17

442
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313. www.laciudaddel asf otos.net ES IF 429 Yes

314. www.versatel.nl NL IF 9
315. www.de.bestgraph.com DE IF 17
316. www.ns.netmcer.com TH IF 98
317. www.basketballfanclub.cz Cz IF 5
318. www.physicaleducation.co.uk UK IF 11
319. www.chatbreak.dk DK IF 41
320. www.j.lober.com ? IF 1
321. www.vector-graphics.com RU IF 1
322. www.sydneybiz.com AU IF 32
323. www.educastur.princast.es ES |IF 87
324. www.nectec.or.th TH IF 98
325. www.liuzhong.xm.fj.cn CN IF 164
326. www.clipart.jidunet.cn CN IF 28
327. www.KCM.co.kr KR IF 30
328. www.cliparts.ru RU IF 19
329. www.clip-art.ru RU IF 17
330. www.fortunecity.de DE IF 36
331. www.clipart-gallery.de DE IF 162
332. www.martial art.tmfweb.nl NL IF 5
333. www.keltawebconcepts.com.au AU IF 28
334. www.web-dreamer.de DE IF 5
335. www.kirkerne.dk DK IF 34
336. www.dafonts.com FR IF 27 Yes
337. www.officediversions.com UK IF 13 Yes
338. www.imageshack.net IF TBD
339. www.adv-3-nture.co.uk UK IF TBD
340. www.movetoireland.com IR IF TBD
341. www.fr.gifs.tv FR IF TBD
342. www.imageonnet.com NO IF 500+
343. www.festABC.dk DK IF TBD
344. www.4yougratis.it IT IF 27 Yes
345. www.cografyam.net TU IF 13+

LS (Licensed Services) — Many mid-size companies exist solely based on the licensing (either “royalty
free” or “rights managed”) of music, photography, illustrations, animations, and the like. These companies
are often quite profitable. Examples include Corbis (owned by Bill Gates), Getty Images, iStockphoto
(owned by Getty), Fotosearch, Jupiter Images, Adobe, Inamagine in the UK, and others. Imageline clip art
illustrations found on these websites are typically licensed for $19.95 per user download, or higher, with
very dtrict usage and sub- licensing guidelines agreed to in writing.

346. www.inamagine.com UK LS 22
347. www.fotosearch.com us LS 22
348. www.gettyimages.com us LS 22
349. www.istockphoto.com CA LS TBD
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350. www.iweddingclipart.com CA LS TBD

351. www.logomaker.com us LS TBD
352. www.photobucket.com us LS TBD
353. www.iclipart.com CA LS TBD
354. www.clipartfactory.com us LS TBD
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EB (eBay Listings) — EBay is one the largest and most successful companies who distribute products
around the world via auctions and listings over the Internet. Unfortunately, companies supplying products
through the eBay network often do not own the distribution rights to all of the content in those products.
Companies listed in this section display and distribute software products (usually CD or DVD based) via
eBay, and such products have been verified to contain unauthorized and unlawful copies of Imageline's
proprietary digital artwork. These violations are typically discovered by viewing image samples, or
software product packaging, which includes Imageline images, on the eBay website.

355. www.clipgraphics.com us EB ?

256. www.freedomlendinginc.com US EB ?

257. www.liamssoft.com UK EB ?

258. www.oldmp.com us EB ?

259. www.tribull.comau us EB ?

360. www. T .com US EB 22 RESOLVED
361. www.clipartgallery.com us EB TBD

362. www.400K webtemplates.com US EB TBD

AM (Amazon Networ k) — These section is the same as the eBay section listed above, yet covers the
Amazon distribution network, worldwide. Software products listed and sold via Amazon often include
pirated clip art illustrations, photographs, and/or animations on both their software package covers, in their
advertisements, and/or inside the box on CDs or DVDs.

363. www.amazon.com us AM TBD
364. www.amazon.de ** DE AM TBD
365. www.amazon.fr ** FR AM TBD
366. www.amazon.co.jp JP AM TBD
367. www.amazon.co.uk UK AM TBD
368. www.amazon.cn CN AM TBD
369. www.amazon.ca CA AM TBD

kkhhkkkhhkkkhhhkkhhhkkhhhkhhhkhkhhkhkhhkhkhhkhkhhkhkhhhkhhhkhhhkhhhkhhhkhhhkhkhhkhkhhkhkhhkhkhhkhkhhhkhhhkhkhhkhkhhkhkkkkkkkx*x%x

TS (T-Shirt Companies) — Needless to say, customized t-shirts have become very popular in not only
North America, but around the world. Wearing shirts with images on themis a very simple way for an
entire generation to express themselves publicly. The Internet has made this t-shirt production and sales
process much, much easier, and as long as the company has good artwork, the demand seems to be
unlimited. Imageline artwork looks beautiful on T-shirts (and other apparel items aswell ..." apparel” isthe
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second largest category of goods sold over the Internet behind “travel”) and the original production quality
was/is so high that the art needs virtually no modifications to fit perfectly into this huge market
opportunity. Unfortunately, many t-shirt companies do not take the time to properly develop or license the
artwork they use in their T-shirt designs.

370. www.thetshirtworkshop.com US TS 120 Yes
371. www.gardentshirts.com Uus TS *x Yes
372. www.holidaytshirts.com us TS *x Yes
373. www.electiontshirts.com us TS ** Yes
374. www.athletictshirts.com Uus TS *x Yes
375. www.governmenttshirtscom US TS ** Yes
376. www.criticalwear.com us TS ** Yes
377. www.tshirtadvice.com us TS *x Yes
378. www.scifitshirts.com Uus TS ** Yes
379. www.pettshirts.com us TS ** Yes
380. www.dancerstshirts.com us TS * Yes
381. www.democrattshirts.com Uus TS *x Yes
382. www.toontshirts.com us TS *x Yes
383. www.republicantshirts.com us TS * Yes
384. www.religiontshirts.com Uus TS *x Yes

GC (Greeting cards) — Many electronic greeting card (often referred to as e-cards) website operators do
not take the time to draw their own illustrations or properly license the artwork they distribute in their
product offerings. This creates three magjor problems for the legitimate copyright holder in the images.
Firgt, it is an infringement to include copyrighted material in electronic greeting cards without permission,
Second, the electronic clip art can often be separated from the rest of the greeting card and used by the
recipients for other purposes. And third, copyright-protected clip art illustrations are often modified by
these website operators and turned into animated gif or Flash greetings. This derivative work production
eliminates yet another market opportunity from the legitimate copyrights holders, and can often cause the
digital image to get a poor reputation in the market based on the quality of the derivative work.

385. www.abcabcabcabc.com us GC 11 RESOLVED
386. www.aabbaabbaabb.com Uus GC 26 RESOLVED
387. www.bbccbbccbbech.com CA GC 7 RESOLVED
388. www.ccddccddccdde.com CA GC 37 RESOLVED
389. www.ddeeddeeddeed.com Uus GC 13 RESOLVED
390. www.regards.com** Uus GC 1

391. www.mmmmmmm.com us GC 15 RESOLVED
392. www.nnnnnnnnnnn.com us GC 24 RESOLVED
393. www.00000000000.COM us GC 16 RESOLVED
394, www.pppppppppRppR.com us GC 8 RESOLVED
395. www.qogogggagadg.com us GC 32 RESOLVED
396. www.uuuuuuuuuuu.com us GC 14 RESOLVED
397. WWW.VVVVVVVVVVV.COM us GC 7 RESOLVED
398. www.WWwWwWWWWW.COM IN GC 28 RESOLVED

CONFIDENTIAL



399. WWW . XXXXXXXXXXXX.COM CA GC 13 RESOLVED
400. WWW.YVVVVVVVYVVY.COm us GC 4 RESOLVED

hhkhkhkhkkhkhhhdhhhhhhhhhhdhdhhhhhhdhhhdhddhhhhhdhhhdhddhhdhhdhhhdhddhhhhhdhdhhdhdddddhddxddhddddrhdxx*x

SE (Sear ch Engines) — Far and away the largest “ search engine” companies today are based in the U.S.
Thiswill change over time as non-U.S. markets (such as Chinaand India) continue to expand. Today,
Google has the dominant share of the search business (between 58% and 68%, depending on which
research source you reference). Yahoo is second. Microsoft is a distant third, followed by Ask.com and
AOL (who uses Googl€'s search), and CNET. Of these top six search enginesin the U.S,, all (except
CNET) now include “image search” as one of their prime features. There continues to be a healthy debate
between content and entertainment companies and these search engine companies as to whether or not
U.S. Copyright law is violated in the “image search” process. [Alarmingly, many of the infringing digital
images that are removed from small web site publishers’ websites REMAIN posted on the image search
engine sites for further display and distribution.] Over the past six months, Imageline has conducted
extensive research has prepared extensive documentation related to infringements by the top five U.S--
based search engine companies, and has reached some additional alarming and disheartening conclusions.
More will be added to this section in the weeks and months ahead.

401. www.google.com ** us SE Eric Schmidt
402. www.yahoo.com us SE
403. www.microsoft.com us SE Steve Ballmer
404. www.ask.com us SE
405. www.aol.com (Google) Uus SE
406. www.comcast.net (Google) Uus SE
407. www.dtavista.com US SE
408. www.lycos.com US SE

kkhkhkkkhhkkkhhhkkhhhkkhhhkhhhkhkhhkhkhhkhkhhkhkhhkhkhhkhkhhhkhhhkhhhkhhhkhkhhkhkhhkhkhhkhkhhkhkhhkhkhhhkhhhkhkhhkhkhhkhkhkkhkkkkx*x%x

| S (International Search) — Search is growing very fast in the various Internet companies based in South
America, Asia, Europe, Africa, and the Middle East. Local companies tend to dominate this function as
they know best what their growing Internet communities are searching for ... and they are best equipped to
deal with both language and cultural differences. Unfortunately, many of these countries have intellectual
property laws that are inconsistent with those here in the United States. Pirated goods are routinely
displayed and delivered via the Internet as a direct result of some of this “search” activity. Language
issues make this research very difficult for Imageline, but, because of the nature of our graphic arts
software and content, we are able to identify infringing images on many of these websites. This section
should expand rapidly over the coming months as “infringement networks” are traced from one country to
the next.

409. www.baidu.com CN IS
410. www.naver.com KR IS
411. www.daum.com KR IS
412. www.yandex.com RU IS
413. www.lycos.com FR IS
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414. www.rediff.com (archive) IN IS 28
415. www.alibaba.cn CN IS

PLEASE READ THE FOLLOWING NOTICE CAREFULLY:

This Copyrights: Code (Red) Graphic Arts Content Piracy Report is published for the primary
reason to notify end user customers of the infringing web sites listed in this Report from which
they may have obtained unauthorized and/or unlicensed clip art illustrations, design templates,
logos/symbols, cartoons, or animations that are copyright-registered and are owned exclusively
by Imageline, Inc. (“Imageline images’) from one of the web sites as noted above.

Many of the above web site operators falsely claim that the Imageline digital artwork/images are
part of the “Public Domain”. While we support the Public Domain, no Imageline digital image
has ever been submitted to the Public Domain, either by error of omission by Imageline or
willingly according to “Public Domain” or “Creative Commons’ written policies and procedures.
For more information on the Public Domain, see the Copyrights Section of our new web site at
www.imageline2.conv/copyrights.

To the best of our knowledge, none of the above web sites qualify for “Fair Use” of Imageline's
copyrighted property according to the “Fair Use” provisions of the copyright laws in this
country, or through international treaties. For more information on “Fair Use’, please see the
Copyrights Section of our web site at www.imageline2.com/copyrights.

None of the web sitesin thisPiracy Report have been authorized to display, distribute,
promote, or modify Imageline digital artwork in any way. Further, no other third party
companies, individuals, web sites, or softwar e publishers have EVER been granted the sub-
licensing rights to provide such Imagelinedigital images to these web site operatorsto use
in any way onlineunder any conditions.

For the exclusive rights afforded to an original copyright owner, such as Imageline, who registers
their work with the U.S. Copyright Office, please see www.copyright.gov. This government web
site will also explain to you the range of statutory damages available to legitimate copyright
holders under current U.S. copyright laws, ranging from $750.00 to $30,000.00 per independent
work infringed, or up to $150.000.00 per infringement if the usage is deemed to be willful.

In the October 2007 case involving the infringement of 24 copyrighted songs by a young
women in Duluth, Minnesota, the federal judge and jury awarded the copyright holders
$9,250.00 (within the above range) for each infringing song, for a total of $222,000.00, plus
legal fess and expenses. The caseis currently being appealed, thusdriving up the legal fess
even further ... to the point they will likely exceed the damages award alr eady awar ded.

If you are an end user of graphic arts content (electronic clip art illustrations, design templates,
cartoons, logos/symbols, or animations) and the company you obtained unlicensed Imageline
images from claims to have ANY display or distribution rights to the Imageline graphic arts
content, whatsoever, please contact us at |egal @imageline2.com immediately. Thank you.
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If you are one of these end user customers and would like to make sure your use of such images
is licensed properly, or your downloads did not include Imageline's proprietary property, or if
they did, you want to limit possible ongoing liability for the continued unauthorized or
unlicensed usage of Imageline property, and/or begin a cooperative effort to resolve these issues
with Imageline, please contact us at |icensing@imageline2.com.

Some of the confidential information in this Report has been redacted since many of the disputes
could lead to litigation between the various parties, or even criminal prosecution in some cases.

If you find your web site listed on this Piracy Report and do not believe that you or your
company have infringed copyrighted electronic graphic arts content owned exclusively by
Imageline, Inc., please consult with your attorney immediately, and contact us at

legal @imageline2.com or copyrights@imageline2.com.

We dtrive to keep the information in this Report as accurate as humanly possible, but the
infringement activities, and verified quantities, do change with each phase of our complex 3-
phase identification, verification and documentation process. We hope to update this web site
Report at least bi-weekly in the coming months, so please stay tuned.

Coding:

Web properties highlighted in black/blue have not been verified through the complete Imageline
3-phrase verification process as of the date of this Report and the web site operator(s) have not
yet been officially notified with alisting of all infringing images thus far identified.

Web properties highlighted in r ed have been officially notified by Imageline, or Imageline's
outside counsel on behalf of Imageline, and negotiations, or analysis, for possible alternative
dispute resolution processes, or litigation, are presently underway.

Information pertaining to Web properties highlighted in gr een has been completely redacted and
the disputes with Imageline have been resolved to the satisfaction of both parties

Copyright infringement isa very serious matter in this country and in all
countrieswho are a party to the inter national Berne Convention and the more
recent WIPO treaties of 1998. If you have questions about your use of
copyrighted material, we strongly suggest you consult an expert intellectual
property attorney, with copyright experience, to help you sort through any
guestions or concernsyou may havewith theinformation provided above.

Please Note: “Willful blindness’, or pretending not to know, or not knowing that something is
infringing when you should have known or should have asked, is not a valid defense for
copyright infringement in the U.S,, or in most copyright compliant countries listed in this Report.
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